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The campaign was focused on promoting Mould Magic
Extreme, a high-performance mould removal product for UK
homes, through a strategic digital marketing approach for an
eCommerce store. The goal was to increase brand
awareness, drive customer engagement, and boost online
sales.

Campaign OverviewCampaign Overview
BACKGROUND AND OBJECTIVES:BACKGROUND AND OBJECTIVES:

TARGET AUDIENCE:TARGET AUDIENCE:

Primary Audience: Homeowners, renters, and property
managers struggling with mould issues.

Secondary Audience: Online shoppers looking for cleaning
solutions



The main strategy focus was on leveraging SEO and content optimization, as
there was no budget available for paid advertising. In addition, we utilized social
media platforms, particularly TikTok, to enhance our outreach and boost sales.

Strategy &Strategy &
ExecutionExecution

We also leveraged TikTok Shop as a social media platform to reach a wider
audience and increase sales.

To implement the SEO strategy, we created an optimized product page and developed blog
content for "Mould Magic Extreme." This was aimed at improving organic visibility and
attracting more traffic to our site.



SEO IMPLEMENTED TACTICS:

Conducted high-intent keyword research using seo software tools like
SEMrush, AHref etc, to get the most engaging target search terms like mould
magic extreme, mould magic, best mould remover, best product to remove
black mould, mould remover gel, Where to buy mould remover gel in the uk, buy
mould magic extreme gel etc….

Role & ContributionsRole & Contributions
PLANNING - EXECUTION - OPTIMIZATIONPLANNING - EXECUTION - OPTIMIZATION  

Optimized product pages with clear descriptions, customer reviews, and
FAQs. ( See Link)

Created a blog post with engaging, value-driven content and video tutorials, with
the title “Make this Time the Last Time you Have to Clean that Mould,” with
internal links to the product page, (unfortunately this page was deleted by
Shopify). However, the next slide shows an example of what the content was
like.

https://op4s9dvpm5y2ausp-85383119195.shopifypreview.com/products_preview?preview_key=7133c870d6c3c39bcf29743016031499


Source: https://premierratedreviews.co.uk/mould-magic-extreme-mould-easy-remover-gel/

https://www.canva.com/design/DAGhPWc3o0M/GWJMETxJQeb6QTko3rW4jw/edit








SOCIAL MEDIA (TikTok Shop) IMPLEMENTED TACTICS:

Offered a 12% commission to open creators, meaning anyone could promote
the product.

Targeted specific creators with a good amount of followers in the cleaning
products category, offering them a 15% commission along with free samples to
beat the competition and encourage more creators to share our product link.

For social media, we leveraged the TikTok Shop. To make sales on TikTok Shop, you
can either create videos showcasing your product and share them on your account,
hoping the algorithm favors you so the video reaches more people and generates
sales (we tried this, but it didn’t work). Alternatively, you can run TikTok ads to reach
a wider audience and drive sales. This is what other shops were doing, and it was
working for them.

However, my client didn’t have the budget for ads and also had no followers on
TikTok. After conducting some research, I decided to leverage the TikTok Shop
affiliate program. I discovered that while other TikTok shops were offering
creators only a 10% commission for promoting the product, I needed to stand
out differently in my marketing approach in order to competitive. 

Here’s what I did..

This tactic drove significant sales to the TikTok Shop, as seen on the results page.



RESULT OF THERESULT OF THE
CAMPAIGNCAMPAIGN  



 NUMBERS DON’T LIE!!!
Men lie, women lie...

SEE FOR YOURSELF... 



Website Traffic: Organic traffic for the 'Mould Magic' search term increased over the months, driven by SEO.

Result for the SEOResult for the SEO
StrategyStrategy
ImplementedImplemented  

KEY PERFORMANCE INDICATORS (KPI’S) FOR GOOGLE SEARCH CONSOLE AND SHOPIFY ANALYTICS.KEY PERFORMANCE INDICATORS (KPI’S) FOR GOOGLE SEARCH CONSOLE AND SHOPIFY ANALYTICS.

Based on Google Search Console metrics for the target search term 'Mould Magic,' we recorded 957 clicks and
111,000 impressions, with an average CTR of 0.9%. Our average position on Google's first page was 7.6, with
some search queries ranking in 5th and 6th positions (as seen in the image). The top-performing pages were
the product page and the blog page, ranking 7th and 10th, respectively, on Google (see image below).

On Shopify analytics, we can see that the shop performed well for this product within a short period. Total
organic sales during this time reached £858, achieved within just two months of implementing an intensive SEO
strategy. Mould Magic was the best-performing product in the shop, as seen in the image.













Result for the TikTokResult for the TikTok
Shop StrategyShop Strategy
ImplementedImplemented

Looking at the analytics from the TikTok Shop, the top-performing product was Mould Magic, with over 600
items sold and gross sales of almost £10,000 within 90 days  (see image)









THANK YOU


