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 TikTok Ads Campaign: Fashion Tote Bag (3-Day Sprint)

🎯 Objective

🛠 Platform

Drive high-converting traffic from TikTok to a Shopify store, testing a trending fashion product with a fast 2-day conversion-
focused ad campaign.

Ad Platform: TikTok Ads Manager

Destination: Shopify Website (Product Page)

📅 Campaign Duration

April 17 – April 19, 2025 (2 active days)



💡 Strategy Overview

Audience Targeting: Women 18–34, interested in fashion, TikTok, minimalist style, and online shopping

Creative Style: Short-form UGC-inspired TikTok + clean image creatives

- TikTok Ad

Conversion Funnel: 

- Shopify Product Page

- Shopify Checkout

Campaign Goal: Website Conversions (Sales)





Campaign A



Campaign B



Executive Summary

31,851 15% 18%

1,164 8% 8%

605 £15 £9
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"This summary highlights key metrics and
overall campaign performance for April 2025

Overview of the 3 days

Total of Impressions

Total of Clicks

Total of Conversions
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April - 20 2025

Objectives Results Summary
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Campaign Overview
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An overview of each campaign's
reach, engagement, and cost.

Campaign A Campaign B

Top Campaign Ad Spent Total

Average Engagement Rate: 6%

Impressions Impressions

Clicks Clicks

Conversions Conversions

12,756 19,095

590 574

247 358

£56.95

Campaign A

£24.13

Campaign B

£32.82

August 2025



Key Metrics Breakdown
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A detailed look at impressions,
clicks, and conversions for April.

Impressions

Conversions

Clicks Total Cost Analysis

Impressions gained in April

Clickthrough Rate: 6%

Cost per 1,000
Impressions

Cost per 
Click

Conversion Rate: 8.3%

31,851

1,164
£1,79 £0.05
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Thank You
Thank you for reviewing our 3-days  Ad Performance
Report for April 2025. We appreciate your time and attention
to the insights and recommendations provided

If you have any questions or need further information,
please don't hesitate to reach out.

Address

Phone

Portfolio

E-mail

Chester,  United
Kingdom

+44 7472300717

https://tarhjohnsontarh.com/

tarhjohnsontarh@gmail.com


